
Dear FCC:

With the change in the radio station ownership we have lost our LOCAL radio.
There is no way that a single owner can compete or come up with such a winning
idea as to be financially competitive. Clear Channel can and DOES give away the
advertising on its lowest rated stations in a given market. SO the little guy
looses because he does not own multiple stations. We had much more diversity in
the market place when you were limited in the number of stations that any one
company could own in a market. That number should not exceed a much lower number
than we have today in some markets clear channel has more than 15 signals
reaching the listeners in a market. And clear channel DOES NOT  have diversity
they have oneness ONE central location, one news department, one sales
department for each market. One set of ideas and one point of view for so many
stations. Is that diversity of thought and input? I think not…. PLEASE lower the
number of signals that any one company can put in any one market. Where there is
over lapping signals make them divest until the signals are limited.
THANKS FOR YOUR TIME


